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Ambition: The best text on the market for 
coverage of core methods! 



Overview 
•  Here’s how it happened 

–  History 
–  Rationale for a third edition 
–  The process 

•  And here’s how it might have happened (and maybe will happen 
for the 10th edition…) 
–  The readership 
–  The writing process 
–  The content 
–  The marketing 



Market 

•  Core textbook  
•  Social Science students  
•  Undergraduate and Postgraduate  
•  Compulsory research methods courses  



A bit of history 

•  First edition in 1992 
•  From a department that built its reputation 

on  
–  Doing research 
–  Not just writing theory 
–  Closely connected to policy concerns 

•  Covered the quantitative/qualitative range 
•  All contributors active teachers in the 

Department 



Sociology at Surrey 

•  Still a (world) leading methods centre of 
excellence, RAE 5* 

•  CAQDAS 

–  Qualitative analysis by computer 

•  Question bank 

–  Survey questions 

•  Computational social science 

–  Social simulation 

•  Surrey Social and Market Research Ltd 



What are students looking for? 

•  Making research methods  

–  Interesting: enthusiasm 

–  Practical: real-world experience 

–  Simple: clear and straightforward explanations 

–  Applicable: to their own projects and 
dissertations 

•  Complete coverage 

–  The only book on methods they need to buy 



What are their teachers looking for? 

•  Authoritative: by experts 
•  Neutral: not pushing particular theoretical 

standpoints 
•  Well organised 
•  With tried and tested teaching aids and 

ideas 



About the contributors 

•  Still all from the Surrey Department  
–  (including some past members) 

•  Still all current practitioners of the methods they 
are writing about 

•  New chapters on current innovations 
•  Revised chapters on the ‘staple’ topics: 

–  Questionnaire design 
–  Survey analysis 
–  Ethnography 
–  Interviewing 



Competition 

●  Bryman, Social Research Methods 2e (Oxford 
University Press: 2004), £27.99, 607pp  

●  Robson, Real World Research (Blackwell: 
2002), £24.99, 624pp  

Bryman, Social Research Methods 3e (Oxford 
University Press: 2008), £29.99, 800pp  



Copying the competition 

•  ‘Pedagogy’ developed to bring it in-line with Robson and Bryman 
•  New edition includes: 

–  Learning Objectives  
–  Introduction  
–  Boxed examples 
–  Summary 
–  Discussion Questions 
–  Annotated further resources 
–  Key concepts (for a glossary at the end of the text) 

•  Two-colour text design. 
•  Wide-royal format with wider margins and plenty of white space 
•  Website with PowerPoint summary slides 



Website 
•  Features & Benefits continued… 
•  A new companion website. 
•  For lecturers (password-protected): 

–  Instructors' Manual 
–  PowerPoint slides for each chapter 

•  For students: 
–  SAGE online readings 
–  Links to relevant web sites 
–  Exercises and worked examples 
–  Quizzes for each chapter 
–  Online glossary 



How it could be done, and maybe will… 

•  Paper vs online 
•  The commissioning and editorial 

process 
•  The rewards 



Paper and online 
•  At present 

–  A fat, heavy and expensive book 
–  A website that provides a static copy of some parts of the 

book 
•  The future 

–  An eBook reader 
•  PC 
•  Kindle 
•  iPod/iPhone 

–  A dynamic book 
•  Interactive 
•  Personalised 
•  Updated 
•  User contributed 



An online textbook 
•  Access 

–  All students have 24/7 access to the internet 
–  All students are used to searching the web 

•  Interactive 
–  Video, audio 
–  Simulations 
–  MCQs 

•  Personalised 
–  Remembers what you have done, where you are 
–  Recommendations based on the reading histories of other 

students 
•  Updated 

–  By author/contributors 
–  By readers 





Simulation: DrugTalk 



Simulation: DrugTalk 

•  DrugTalk by Michael Agar 
•  http://ccl.northwestern.edu/netlogo/models/community/Drugtalk 

•  Drugtalk models how experiences with an illicit drug, evaluations 
of those experiences transmitted through social and spatial 
networks, and encounters with addicted agents lead to different 
rates of use and addiction.  



User contributed notes 



User contributed content 



The process 
•  At present 

–  Linear, somewhat disconnected process: 
•  Commissioning editor, editor, contributor, copyeditor, 

production editor, marketing, bookshop, reader 
–  Intermittent discrete editions 

•  The future? 
–  More collaborative, ‘horizontal’ relationships 
–  Organised as project with several partners 
–  Partnership remains until ‘book’ ceaes to have significant 

readership 





Would I do it again? Probably not! 

•  The reward structure is wrong 
–  Contributors get £150 
–  Author gets royalties minus 

•  Contributors’ fees (24 * £150 = £3600) 
•  Indexing 
•  Secretarial assistance 

–  No academic kudos (not counted for RAE) 
–  No spin offs  

•  The risk structure is wrong 
–  Author takes a large share of the risk 

•  If the book does not sell, no royalties, still have to pay costs 
–  But no influence on marketing and promotion 



From the same author 


