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Youth Values: NUD*IST CODING FRAME 17/9/98

Parent Node
Base Data (1) Gender
(11)

Base Data (1) Location
(12)

Base Data (1) Location Type (1 3) School
(131)

Base Data (1) Location Type (1 3) Non School
132

Base Data (1) Time

(14)

Base Data (1) Type of Data (1 5) Focus Grp
(151)

Base Data (1) Type of Data (1 5) Individual Int
(152)

Child Node Address and definition

(111) Male

112 Female

121) Sch 1

122 Sch 2

123) Sch 3

124 Sch 4

(125) Sch 5

(126) Sch 6

az27) Sch7

(128) Sch 8

129 Site 9Gay and Lesbian

(1210) Site 10Margin Youth NIR

(1211) Site 12 Pupil Referral

1212 Site13 Residential
London

(1213) Site 14 Residential N IR

(1311) Urban
(1312 Rural

1321) Urban
(1322 Rural

(141) wave 1
142 wave 2
143 wave 3
(144 wave 4

(1511) FGrp Male
(1512 FGrp Female
(1513) Fgrp Mixed

(1521) Individual interview
(1522) Pair Interview



Base Data (1) Type of Data
(15)
Base Data (1) Type of Data
(15)

Base Data (1) Type of Data
(15)

Base Data (1) Year Group
(16)

Base Data (1) Interviewer
(17

Base Data (1) Ethnicity
(18)

Base Data (1) Ethnicity (18) Non white

(183)

Base Data (1) Ethnicity (1 8) Other

(184)

Base Data (1) SPSS Data
(19)

(153)
(154)

(155)

(161)
(162)
(163)
(164)
(165)
(166)
(167)
(168)
(169)

171)
172
(173)
(174)
(175)
(176)
@xr7
(178)
179
(1710)
(1711)

(181)
(182)

(1831)
(1832)
(1833)

(184)

(191)
(192)
(193)

Fieldnotes
Literature

Questionnaire

Yr7
Yr8
Yr9
Yr 10
Yril
Yr12
Yr13
Yr 14
Yr 15

SMG
RT
SFS
SH
JH
FB
SM
JP
MW
ID
BH

White
Mixed

Black
Asian
Oriental

Other

Social Class
Relig Affliation
Religness



Parent Node

Time
(3)

flux

Family
(4)

Education

()

Learning Process (6 )

Space/ Place

(7)

Consumption
and Leisure

(8)

Media
©)]

(31)
(32)

(33)

(34)

(41)

(42)
(43)
(44)
(45)

51
(52)
(53)
(54)

(71)
(72)

(7°3)
(74)

(7'5)

(81)
(82)
(83)

(84)
(85)
(8 6)
@87)

(91)
(92)
(93)
(94)

Children

Age
Social change/Generation

Memory

Future

Family general

Break up/conflict/disruption
Parenting

Family honour/pressure
Marriage

School rules
Teacher

School values other
Education general

Learning process

Space/place general
Imagined space

Movement/travel/transport
Community:

Territory

General/other
Fashion
Commercial

Materialism
Sport
Drink/drugs
Lifestyle

Media as reference
Magazine

TV

Radio

Family Type
New Ethni

Also included/Definition

age; maturity; children; size;
continuity; past general; history;

their described memories; their own
childhood
ambitions; aspirations

discipline/rules; domestic
duties/tasks; siblings; space/place;
other family members

discipline/uniform
teaching, how teachers are
(informal curriculum, bullying etc.)

Process of learning morality,
developmental, age related; learn
through play, see overlap with
punishment

The way they create other space /places real

or fantasy; perceptions of
city/country

moving house; going to town
Community identity, honour,
pressure

moral and physical boundaries

Inc labels

Commetrcial space, inc shopping,
shoplifting

money, price, poverty etc.

Use the term, talk re lifestyle

nb Porn under related media



Employment
(10)

Religion
(11)

Life/Death
(12)

Law/rules
(13)

Violence
(14)

Politics (15 1)
(15)

Environmental Issues

(16)

(95)
(96)
97
(98)
(99)
(9 10)
(9 11)

(9 12)

(10 1)

(11 1)
(11 2)
(11 3)

(12 1)
(12 2)
(12 3)
(12 4)
(12 5)

(13 1)
(13 2)
(13 3)
(13 4)
(13 5)
(13 6)

(14 1)
(14 2)

(14 3)

(14 4)
(14 5)
(14 6)
(14 7)
(14 8)

Newspapers
Movies
Computer games
Humour
Violence

Music

Effects

Celebrity

Employ

Religion general
Religious difference
New Age

General

Pregnancy/ Abortion
Suicide

Euthanasia

Animals

Law and rules general
Age related laws
Crime

Policing/police
Punishment

Vigilante

General
Domestic (smacking, beating)

Sexual

Bullying

Media
Political/community
Revenge

Fighting

Politics general

(15 2)

(16 1)

Characteristics

(17)

(171)

Activism

Environment

Virtues

Includes Unemployment

Consumer/audience agency,
responsibility
Includes fame

, their jobs,
parents jobs (see overlap work
ethic), careers etc (see also future)

(eg sectarianism)
Supernatural, horoscopes, ghosts,
dreams

Good stuff only
Shoplifting; stealing; drug related

Taking law into own hands

Inc smacking children but nb
overlap with parenting

Includes sexual pressue and sexual
consent, rape etc

See media effects - overlap

Any good stuff to do with their
environment

Valued characteristics (eg funny, good at

football, clever), inc heros and role



villains.

Body
(18)

Reputation
(19)

Identity
(20)

Emotions
(21)

Uncertainty
(22)

Relationships
(23)

Difference
(24)

Gender(25 1)
(25)

Culture
(26)

Sexuality

(17 2)

(18 1)
(18 2)
(18 3)
(18 4)

(19 1)

(20 1)
(20 2)
(20 3)

(20 4)

(211)
(21 2)

(213)

(22 1)

(23 1)
(23 2)
(23 3)
(23 4)
(235)
(23 6)

(24 1)
(24 2)

Vices

Body general
Disability
Looks and body
Health

Reputation general

Identity general
Self - reflexive project
Personality

Sanity/madness/mental health

Emotion general
Expression

Feelings

Uncertainty general

Relationships general
Friendship general
Trust and telling
Popularity

Peer

Gf/Bf

Difference general
The Other

Gender general

(25 2)
(25 3)
(25 4)
(25 5)
(25 6)

(26 1)
(26 2)
(26 3)
(26 4)
(27 1)

Masculinity
Femininity
Gender difference
Girl/boy (non-sex)
Feminism

General

Class
Race/ethnicity
Racism/anti-racism
General

models, exclude specific discuss of
popularity

Unvalued/ despised characteristics
(eg spolied, selfish, stupid) inc

Including sexual reputation, calling, names,
image, known to be hard etc., local fame
(Overlap with bullying)

Identity construction, talk re

Specifc discussion of personality (nb overlap
with virtues / vices)

The dangers/ problems of self and identity

When talking re expression/ control of
emotions

Discission of particular feelings (eg bored,
stressed, buzz) /Also keep memo if we can

Anxiety, real/unreal and any expression of
uncertainty about moral isssues

Making up and breaking up

Includes secrets, giving and seeking advice
See overlap virtues

Peer pressure, gangs

Includes love

girl power/sexism/anti-sexism

Pervert, paedophile etc.



(27) (27 2)
(27 3)

Value Regimes
right/wrong (28 1)

(28) (28 2)
(28 3)
(28 4)
(28 5)
(28 6)
(28 7)
(28 8)
(28 9)

Homosexuality
Heterosexuality

Right/wrong general
bad

Aesthetic
Entertainment
Nature

Fate

Work

Need/want

Veracity

Sexuality (good/bad)

General discussions of right/ wrong good/

Ugly/beautiful

Fun, exciting, boring, hedonism, enjoyment
Natural/unnatural

Fatalism

Work ethic, hard work/lazy

Includes addiction

True/false, honest/ lie, real/fake

slag etc

(28 10) Pollution
(28 11) Material

Dirty/clean; hygiene
Expensive/cheap, worth the cost or not

Value regimes
language (291) Respect ‘If they don’t respect you...”
(29 2) Value language general Particularly for non-specified discourses

(29) (29 3) Individual choice ‘Its your own choice’
(29 4) Rights Any rights talk, inc animal, woman etc
(295) Privacy ‘No one’s business’
(29 6) Justice/fairness It’s unfair, shouldn’t be allowed
(297) Psy Psychological, sociological, therapeutic
discourse, eg ‘socialisation’, ‘hype/moral
panic’, ‘self esteem’ “cycle of deprivation’
Language
(30) (301) General Something in the language of interest, for
not content. Memo if we can
(30 2) Words/phrases Cliches, key words
(30 3) Voice Doing someone else’s voice or speaking
position
(304) Metaphors
(30 5) Anecdote Stories told as illustrations - see overlap with

It’s Great (31)

disclosure

Things we think are interesting but don’t fit
coding frame (note why)

Group (321) Research process Mention of tape, research processs
(32) (32 2) Disclosure Revelation of personal
(32 3) Conflict Moments of conflict, discomfort
(32 4) Dialogue/debate Good examples of debate between group
(325) Shifts Movement in group process and discussion
(32 6) Power/control To identify leadership
(32 7) Evaluation Comments on how liked group
Broader concepts
(33) (331) Authority
(332) Contradictions Contested realities
(333) Risk
(334) Agency Very specific, re personal



agency, good stuff
(335) Experience
(336) Choice/option What is open to you (not
discourse)



